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The Basics: What does GuideStar do for you?

Claiming & Updating Your Nonprofit Profile

How Are Donors Using Your Profile?
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WHAT WE’LL COVER TODAY…

Q&A, Discussion 5

Donor Engagement – Giving Trends
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WHAT IS A GUIDESTAR NONPROFIT PROFILE?
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Go to: www.guidestar.org What’s Your Seal Level?

Quick Pulse Check

5
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Bronze Silver Gold Platinum Expired No Seal

GuideStar Profile Status (n=76)

Total

http://www.guidestar.org/


The Basics



Data & Information Flow in the Social Sector
Better data. 

Better decisions. 

Better world.



Data & Information Flow in the Social Sector
Better data. 

Better decisions. 

Better world.



Key Question: How are our tools and resources used? How often are they used?

5,346,085 

5,869,770 

6,576,937 
6,872,587 7,009,067 

Q4 2016 Q1 2017 Q2 2017 Q3 2017 Q4 2017

# of Searches on GuideStar.org

Impact Metrics: Tools & Resources/Reach

3,125,626 
3,210,894 

3,289,989 
3,364,194 

3,446,961 

2,039,855 

2,600,183 2,626,216 
2,491,188 

2,663,104 

Q4 2016 Q1 2017 Q2 2017 Q3 2017 Q4 2017

Registered Users & Unique Users

Total Registered Users Unique Users



Data & Information Flow in the Social Sector
Better data. 

Better decisions. 

Better world.



20+ Community 

Foundations

GuideStar’s Data Partners
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http://fluxx.io/
http://www.foundant.com/
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Coming Soon…Google’s Knowledge Panel



Giving Trends



http://www.urban.org/sites/default/files/ui-ontracktogreatergiving-poster2.pdf



Don’t Be a “Best Kept Secret”:
What Types of Donors Can you Influence?

15



Money for Good II

Giving Intelligence: Despite different motivations and research 

behaviors, each group wants similar information… 

16Your Data Speaks for you…What story is it telling?
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What’s Online Matters with Millennials 

Leading the Way in Online Research 

Source: “Money For Good 2015” by the Camber Collective

The majority of millennials do 

research online…

…and are twice as likely to switch 

who they give to 



10%

5%
3%

6%

9% The proportion of 
givers comparing 
among nonprofits 

tripled in five years.  

This may be 
extrapolated to an 
increase in $15.8 

billion per year from 
12.9 million additional 

donors. 

Proportion of Donors Comparing Multiple Nonprofits

Notes: (1) There was a slight shift in 
wording/framing of this question 
between 2012 and 2015.  (2) 
Extrapolations assume similar behavior 
across income groups—an assumption 
that matches some but not all of the 
data.  (3) Additional donor number is 
conservative, using Philanthropy 
Roundtable percentage (67%), not Gallup 
one (83%).  Given the Gallup data the 
total would be 16 million. 

Sources: Gallup; US Census; Giving USA; 
Camber Collective; Philanthropy 
Roundtable

Source: “Money for Good” research /Camber Collective

2010 2012 2015

http://www.gallup.com/poll/166250/americans-practice-charitable-giving-volunteerism.aspx
https://www.census.gov/quickfacts/table/PST045216/00
https://givingusa.org/
http://www.cambercollective.com/moneyforgood/
http://www.philanthropyroundtable.org/almanac/statistics/


How is Your Profile 
Used?



Typical Donor Engagement Activity – Top 10

21© 2018

1) Organization EIN

2) Organization 990

3) Organization Results

4) Constituent Feedback

5) IRS/Charitable Status

6) Number of Employees

7) Months of Cash

8) Executive Compensation

9) Board Practices & Leadership

10) Diversity, Equity & Inclusion
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VERIFICATION

Conduct pre-grant due 

diligence in minutes, using the 

only product in the world that 

is 100% compliant 

with all IRS requirements for 

determining a nonprofit’s 

eligibility to receive tax-

deductible contributions.

GuideStar Charity Check



Copyright © GuideStar, 2016  All Rights Reserved.

✓Verify charitable status, IRS deductibility code, and deductibility

✓Save hours of time on exhaustive due diligence

✓Avoid penalties, fines, and taxes

✓4 data sources come together in one easy report

✓Document your research with a time- and date-stamped report that you 

can print or save electronically.

✓Choose up to 20,000 nonprofits to monitor and get real-time e-mail 

alerts.

NEW: Update on 

Representation of Churches 

& Religious Organizations
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GuideStar’s Comp Report…20+ Years What Could be Easier?

GS DB

Initial 
Extract

Org Level…
• Do we have a full filing year or partial year filing?
• Do we have multiple filings – which one to pick

People Level…
• 990 vs 990-EZ  - people sections are different
• Screen out if compensation below 15K
• Null values have to be set to 0
• Text in hours field

Access DBs

Data Scrubbing: 
• Is someone’s salary greater than the org expense?  Likely bad
• Resolve individuals twice paid by two orgs? – pick the one where the org is paying the greater share….
• Over 100,000 Records removed in these two step alone
• Hours – how they are listed – over 3,878 variations captured so far what can we keep?  Screen out below 25 hrs (ha!)
• Titles – this is where the real nightmare is….76,633 distinct titles…. 

• Long tail….64,000 titles are unique to one person… and yet similar…
• Many acronyms/abbreviations that are challenging to 
• assign…. CMO?  Chief Medical Officer or Chief Marketing officer?
• No formal definition of each of the categories outside of mapping tables
• One role can map to two or more job categories: “Administrative and Finance Director” – HR or Finance?

Then run statistics by all the different cuts… and find errors and have to go back –
generally 8 times.

Started with: 
473,570 Filings

167,863 filings with 
445,139 People

112,609 filings
159,114 Observations*

153,976 people



What is a GuideStar Nonprofit Profile?

25



Mapping Supports Local Giving Strategies



Financial Information Graphed & Contextualized



Results are Prominently Displayed
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Claiming & Updating 
Your Profile
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GUIDESTAR NONPROFIT PROFILES

Bronze, Silver, Gold, and Platinum
Seals of Transparency

Keep basic contact and 

program information up 

to date

so you can be 

found

Provide financial 

information 

so you can 

grow trust

Describe your goals 

and strategies  

so you can tell 

others about 

your work

Share your measures of 

progress + results  

so you can 

show the 

difference 

you’re making
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Step 1: Sign In or Create a FREE GuideStar Account

CLAIMING YOUR NONPROFIT PROFILE
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Step 2: Find Your Org + Verify Your Email

CLAIMING YOUR NONPROFIT PROFILE



© 2018

Step 3: Click “Update” or “Update Nonprofit 
Profile”

CLAIMING YOUR NONPROFIT PROFILE
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Step 4: Click “Get Started Now”

CLAIMING YOUR NONPROFIT PROFILE
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Need more help? Check out our video!

CLAIMING YOUR NONPROFIT PROFILE

Video Tutorial: How to Claim Your Nonprofit Profile

https://youtu.be/Jc4Kt50cu2g


Updating Your Profile
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Bronze: Mission Statement + Programs

KEY TAKEAWAYS

• Tip #1: Your mission statement should be no 
longer than 2 sentences. This will entice 
GuideStar users to continue scrolling through 
your profile. 

• Tip #2: Display your top 3-5 programs. For 
each program, write a 3-4 sentence 
description. This gives users a quick idea of 
what you do without losing their interest. 

• Tip #3: For each program, be sure to 
complete the fields: geographic area served, 
population(s) served, and budget. This 
provides context in an easy-to-read fashion. 
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GUIDESTAR NONPROFIT PROFILE: BRONZE SEAL
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Silver: Financial Info + Top Funders

KEY TAKEAWAYS

• Tip #1: If you uploaded an audited financial 
statement, also fill in the manual fields so basic 
users have access to your finances. This will make 
it look complete, no matter what subscription your 
user may have. 

• Tip #2: If you manually entered information, make 
sure your numbers match those of your most
recent Form 990. 

• Tip #3: Fill out the Top Funders section. This fills in 
a large blank space at the top of the profile. You can 
also honor specific foundations or showcase your 
major funding sources by group. (This is great for 
grantmakers to see).

• Ex 1: The Fictional GuideStar Gives Foundation

• Ex 2: Individuals, Corporations, Foundations
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GUIDESTAR NONPROFIT PROFILE: SILVER SEAL
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Gold: Formatting + Content

KEY TAKEAWAYS

• Tip #1: Each answer should consist of 2-3 short 
paragraphs. Do not reach the 3,000 character limit.

• Tip #2: The Gold section does not have formatting 
options. Use the hard return (spaces) in between 
paragraphs to break up large chunks of text. 

• Tip #3: Think of your 5-year plan when answering 
each question. This will give you a roadmap for 
your goals and strategies in the long term. It will 
also prove to users that you have plans well beyond 
one year in the future. 
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GUIDESTAR NONPROFIT PROFILE: GOLD SEAL

Don’t Forget…

• Turn on your “Donate Now” 

Button

• “Opt-In” to Share to 30M Users

• Publish Your Results
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Platinum: Metric Data + Context 

KEY TAKEAWAYS

• Tip #1: Start by displaying your top 3-5 metrics. 
Each metric should have 3-5 years worth of data. 

• Tip #2: Include context! Provide insight for good (or 
bad) years or explain how your metric specifically 
relates to your organization. 

• Tip #3: Include a target population for each metric 
(if applicable). 

• *Bonus tip: Connect your metrics to your 
programs. This will show the difference each of 
your programs is making. We also recommend 
leaving 1-2 metrics for overarching organizational 
goals. 
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GUIDESTAR NONPROFIT PROFILE: PLATINUM SEAL
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Optional: Pictures, Forms & Figures

KEY TAKEAWAYS

• Tip #1: Adding photos, videos, and your 
logo gives your profile a face. It’ll make it 
stand out compared to other profiles with 
only text. 

• Tip #2: Upload your most recent Forms 
990 and annual reports. This shows effort 
by your organization to provide up-to-date 
information to GuideStar users. 

• Tip #3: Fill out the Board Leadership 
Practices section, as well as the 
Demographics section. Both show your 
organization’s commitment to transparency 
in a variety of ways.

• Also, this information makes the   
second  half of your profile shine!
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GUIDESTAR NONPROFIT PROFILE: BOARD LEADERSHIP PRACTICES
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GUIDESTAR NONPROFIT PROFILE: SOCIAL & MEDIA, DEMOGRAPHICS, ADDITIONAL DOCS

Don’t Forget…

• Turn on your “Donate Now” Button

• “Opt-In” to Share to 30M Users

• Publish Your Results
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CELEBRATE

Tips & Tricks

• Click GuideStar Participation Logo and Widget –

for the “clickable” Seal for your website

• Click Outreach Toolkit – for templates and image 

files of your Seal



NONPROFIT

GuideStar for Grant Applications: 

Powerful Data Tools Saves You Time

PROFILE

AUTO-POPULATE 

GRANT 

APPLICATIONS

Your Data Speaks for you…What story is it telling?



Sample Grant Application using G4G



Sample Application using G4G



Sample Application using G4G



Remember to Claim Your Profile: 

support@guidestar.org

Q&A Discussion

Adrian.bordone@guidestar.org

mailto:support@guidestar.org
mailto:Adrian.bordone@guidestar.org

